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Abstract

Obijectives: The study aimed to uncover the reality of marketing scientific research
results in Jordanian higher education institutions, identify obstacles that hinder the
marketing of scientific research oucomes in the context of quality assurance and
academic accreditation, and propose and proposed mechanisms for development
and improvement.

Methodology: The mixed method (quantitative and qualitative) was adapted for
its suitability for the study's purpose. Data were collected through interviews and
questionnaires after verifying their validity and reliability. Intentional interviews
were conducted with ten deans, and questionnaires were distributed to a random
sample of 650 academic leaders.

Results: The study results showed that the degree of marketing scientific research
results to ensure quality and academic accreditation in Jordanian higher education
institutions from the perspective of academic leaders was moderate in the overall
degree and all its domains. There are many obstacles that hinder the marketing of
scientific research results, with proposed mechanisms for development.
Conclusion: The study provides useful results on the reality of marketing scientific
research results in Jordanian higher education institutions in light of quality
assurance and academic accreditation standards. The study results indicate the
presence of many obstacles that hinder the marketing of scientific research results
to ensure quality and academic accreditation. However, there are many
development mechanisms. The study also suggests the necessity of continuous
evaluation of strategic plans in marketing scientific research production to improve
practices and address gaps faced by the marketing process due to the novelty of
universities in this practice.
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